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FOLLOWERS

Top Retweeters | Influential Followers
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What 1s measured,
Improves.
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What we learn. Results.

*We start with excellent content —photos, audio
and video content. Coastal news. A new fish 1d

app.

*Provide links back to the website.

*Share through social media.

*Keep sharing what most resonates.

*Web traffic increased 80% from 2012 to ’13.
That was nearly 1.2 million visitors in the 12-
month period.

*On track to hit 1.3 million visitors this year.




