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Mission 
Position Sea Grant as a leader in coastal social science research, outreach, and education
Goals
1) Stimulate social science research in the Sea Grant network 
2) Increase the use of social science-based methods in Sea Grant outreach activities
3) Provide diverse, useful social science trainings for Sea Grant personnel
4) Increase visibility of social science applications and value for network/NOAA

The Sea Grant Network has significant social science research expertise. The Network recently increased investment in social science capacity both internally through hiring and externally by soliciting more social science research proposals. Sea Grant outreach and education specialists have long employed techniques informed by social science to improve the lives of constituents. Social scientists who work on coastal issues provide information on the economic and social impacts, threats and conflicts, ecosystem services, and cultural significance of natural resource management. Sea Grant’s stakeholders, from commercial fishermen to local planners to coastal tourism managers, rely on this information to make critical decisions about resource use and management.

Social science research has contributed to our understanding of the suite of coastal and management issues in areas as diverse as coastal community resilience, fisheries economics and seafood marketing, marine transportation, and marine protected areas policy.  A strong social science emphasis helps Sea Grant add value in collaborations with other NOAA programs - examples include a west coast study of sea level rise adaptation success, alternative fisheries marketing strategies, resource economics and valuation, and improved communication of risk of coastal hazards.

Objectives/Activities
1) Stimulate social science research in the Sea Grant network
· Maintain the evolving social science portfolio by encouraging social science themes inclusion in current strategic plans at both national and program levels
· Solicit and fund relevant research that addresses strategic priorities
· Conduct needs assessment to identify gaps in social science research (put together potential RFPs related to these needs) to better serve coastal communities
· Develop demonstration materials (poster, one-pagers, etc) to describe Sea Grant capabilities and successes in social science topics (audience here is SG directors and other SG and NOAA personnel to keep social science research in front of them).  
· Ensure that social science successes are mentioned in established information sources (brochures, websites, social media), and are defined/tagged as “social science.” 

2) Increase the use of social science-based information in Sea Grant outreach activities

· Foster outreach informed by social science research to educate constituents and stakeholders (i.e., commercial fishers/fish farmers, municipal water utilities, ecotourism groups) 
· Develop a central source of social science case studies, research results, etc. (with Sea Grant Extension) so that information suited to outreach needs is easily accessible.  These would be practical summaries of how/where work was conducted, whether social scientist-led project, how outcomes were improved through use of social science methods. Case studies should highlight how social science research informed other research, decision making and/or outreach and education efforts of SG.

3) Provide diverse, useful social science trainings for Sea Grant personnel

· Improve awareness and understanding of social science methodologies:  via workshops for outreach personnel (i.e., at SG Week, Sea Grant Academy, regional network meetings, webinars for Sea Grant professionals)
· Provide information for SG personnel to evaluate work of social scientists they partner with and help them understand the kinds of social science-derived information that would be valuable in their work
· Training can be geared towards PIER evaluation - needs assessment/social science from the beginning to the end
· Make PIER evaluation metrics more consistent with sound social science methods

4) Increase visibility of social science applications and value for network/NOAA

· Important to have presence at SG Week and Extension meetings/involve leadership 

· Use social science “champions” to demonstrate the value associated with the use and application of social science in Sea Grant research, outreach and education
· Identify and use social science champions to raise the awareness of the value of social science to SG and to others. They are imperative to improve awareness of how understanding and applying social science methods and data can help make better decisions and address issues more in line with the social-ecological systems approach to marine resources
· Build bridges and break down barriers (social, cultural, practical) to collaboration with NOAA partners
· Keep Sea Grant social science website and other outreach tools current (http://seagrant.noaa.gov/WhatWeDo/SocialScience.aspx) 
· Provide updates on training modules, social science events, RFPs, application of case studies, tools being used for social science research
· In addition to program communications, update national website at least quarterly with recent social science goals accomplishments

